
Australia 
Canada
France

Germany
Israel

Portugal
Russia
Serbia

South Africa
Switzerland

%

*Participants who have lived, worked or 
studied outside their home country for a 
minimum of 6 months.

Executive MBA 2015 Class Profile

Consumer Products	 25%

Industrial Products / Manufacturing	 8%

Media / Entertainment / Hospitality	 8%

Non-profit	 8%

Pharma / Biotech / Health	 25%

Real Estate	 8%

Technology / Telecommunications / e-Commerce	 17%
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salary aT pROGRAM eNTRY
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INTERNATIONAL
EXPOSURE*

Languages  
spoken  (on AV.) 3
Av. years work 

experience 13.5(Minimum 5 required)

GENDERAv. Age

39

INTERNATIONAL  
PARTICIPANTS

92%100%

8% 25% 17%

Business & 
Commerce

educational background
Finance & Economics

Natural 
Sciences

IT /  
Engineering

Social Sciences

42%58%
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17% 33%

Small & Medium 
Sized (SME)

BUSINESS CATEGORY

Large  
Multinational

Non-profit / 
Government 8%

25% 58%

8%
Family Business

8%

17%
42%

25%

8%

FUNCTION

Business Development	 8%

IT 	 8%

Marketing / Sales	 17%

Operations / Logistics	 33%

Project Management	 17%

Research and Development	 17%


