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about the schools that interest you. Talk to Alumni and
current students of different schools. Oliver Matthews from
the Business School St. Gall stresses the importance of the
reputation, of the costs and the services of the school. He also
points out that you will need to find a school that answers your
needs regarding the industry you are seeking to work in, the
programme content you require as well as the geographical
reach of the school's network that most suits you.

All the business schools are interested in attracting a diver-
se, motivated and highly-qualified mix of students. This is
also something you should have a look at when choosing the
school. The diversity concerns e. g. age, nationality, gender,
personality and professional background. The more diverse the
classroom, the more you learn from your fellow students and
the more you will profit from the “vast international network of
future business partners and lifelong friends” that you will
establish during the studies, so Ralf Biirkle from the Mannheim
Business School.

THE REQUIREMENTS

Fluency in English as well as recommendation letters and, in
some schools, motivation letters, are only the basics. The most
important part is the interview. As Matthew Mortellaro from
Business School Lausanne tells us: “During our interview process
we evaluate your ability to undertake our program and seek to
discover your motivations for the future. It's our role to ensure
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our program is a good match for you.” The Mannheim Business
School explains that you need to be informed, that you really
need to know what you are doing and why you are doing it:
“IWlhoever asks about a high scholarship in the second sentence
of the interview without a good reason, has no chance to get
admitted to our program!” Being aware of the sacrifices you will
have to make, is one of the basic requirements.

Lee Milligan from the Copenhagen Business School is particu-
larly interested in finding out why “you are fully committed to
coming to our school in particular. [...] This means that you
should contact us and come with relevant questions. [...] You
should demonstrate in your application and interview that you
have read all of the relevant materials. [...] Mention specific
parts of the program, that you have had contact with alumni
and that you have researched the program in detail.” He also
finds that students have to be “willing to both give and receive
information and experiences.” This way of learning from each
other and not only from the professor is surely one of the most
important characteristics of an MBA.

THE FORMALITIES

AnMBAis a project that should be planned for quite a while. Make
sure to know the application deadlines for the different schools.
Especially if you come from abroad, as Matthew Mortellaro from
Business School Lausanne points out, do not forget that the
application for a study visa etc. also needs some time.



